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Growing Domestic Tourism in the Northern Cape 

Domestic tourism is playing an increasingly important role to foster growth in the tourism sector of the 
Northern Cape. As one of the most dynamic contributors to the GDP of the province, the sustainability of 
tourism growth depends on capturing a greater share of the domestic tourism market. 

According to Sharron Lewis, CEO of the Northern Cape Tourism Authority, statistics show that domestic 
travellers can make a huge impact on the provincial travel market. To address this, the Northern Cape 
destination marketing team has consistently focused on forging key public-private partnerships between 
local and provincial government agencies and the private sector. To stimulate growth in the domestic 
market, the Northern Cape has been working on creating sustainable partnerships with key industry 
representatives, service providers and product owners throughout the province to create and develop target 
market specific offerings, tourism routes and seasonal campaigns that will appeal to the local tourism 
market. 

The Northern Cape personifies the magic and mystery of rural tourism with its hidden gems stretching 
across 360 000km2. The tourism authority and product owners have made a concerted effort to develop 
specific routes that will entice visitors into the heart of the rural areas.   

Rural tourism strategies have earmarked the importance of heritage and cultural offerings as some of the 
fastest emerging competitive niche tourism products within the global industry, while abundant natural 
resources act as a primary attraction for visitors. The Northern Cape has been blessed as it offers 
unsurpassed natural beauty combined by the ancient mysteries of age-old indigenous tribes, who have 
made the province their home resulting in an incredibly diverse cultural heritage.   

The Northern Cape’s “Tourism for All” campaign is focused on a younger market aged between 18 to 35 
years and highlights the amazing travel opportunities available in the Northern Cape. This younger, 
adventurous and outdoor-loving audience will find an astonishing offering in terms of adventure and 
adrenaline experiences in South Africa’s largest province. The campaign is aimed at encouraging local 
travellers to explore the Northern Cape and subsequently act as tourism ambassadors for the various 
tourism platforms. 

The Northern Cape campaign puts the spotlight on the various routes throughout the province that will 
entice travellers to veer off the beaten track to explore the hidden gems of the province and subsequently 
spend more time in the province. These routes traverse the province along major highways and connect 



little towns and villages that will offer visitors a glimpse into the heart, culture, and history of this magnificent 
province. 

Some of the routes include the Diamond Fields route exploring the rich mining history of the province, the 
Kalahari Red Dune Route that is the gateway to the world-renowned Kgalagadi Transfrontier Park, the 
Namaqua Coastal Route along the west coast, the Karoo Highlands Route through the heart of the rural 
Karoo, the Quiver Tree Food and Wine Route between Upington and Augrabies and the Richtersveld 
Route, which takes in a World Heritage Site and leads into the |Ai-| Ais Richtersveld Transfrontier Park.  

Seasonal campaigns highlight unique offerings that are available in the province such as the annual flower 
season in the Namaqua region, which is considered to be a global natural phenomenon or the myriad of 
water-based activities that makes the province an ideal summer destination and the bounty of mother 
nature that can be seen at the numerous national and provincial parks and private game reserves, which 
are particularly great winter destinations. 

“For the sustainability of tourism as an industry within the Northern Cape, we need to entrench a culture of 
domestic tourism. We want to encourage Northern Cape residents and South Africans to explore and be 
tourists in their own country. We want to inspire domestic tourists to enjoy the benefits of our world-class 
tourism destination, to reconnect with friends and family and to relish the emotional benefit of discovering 
the world – right on their doorsteps. By appealing to our domestic tourists, we are able to face the 
challenge of geographical spread and seasonality,” explains Lewis. 

Lewis is confident that the diversity of Northern Cape offerings will appeal to various segments of the 
domestic tourism market.   
 
“There is something in the province that would appeal to the spontaneous budget explorers, who are 
looking for spur-of-the-moment activity filled breaks, new horizon families wanting to reward themselves 
with special offers, high life enthusiasts searching for luxury experiences as well as seasoned leisure 
seekers building travel memories and the well-to-do Mzansi families eager to explore new destinations that 
present value for money. Whether you’re looking for an adrenaline-inducing outdoor adventure, cultural 
enrichment, some quality time with the family, jam-packed breakaways or the serenity of the great outdoors 
to escape the bustle of city life, the Northern Cape has an authentic travel experience for everyone.”  
 
Ends. 
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